
Museums are critical public places for building belonging. Five years ago, the 
Oakland Museum of California (OMCA) began measuring visitors' sense of 
belonging as part of our social impact work. 

Johanna Jones, Director of Evaluation and Visitor Insights
jjones@museumca.org 
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My experiences and identities are 
reflected in OMCA’s exhibits, 

programs, or events.*

I feel comfortable expressing my
ideas at OMCA.

I feel welcome and at ease when I
visit OMCA.

OMCA is a place for people like me.*

FY19 vs. FY23 Data:
% of Visitors who "Strongly Agreed"

with each Belonging Scale

FY19 FY23

Address the Issue:
foster belonging as part of 
increasing social cohesion

Identify Community Issue: 
social fragmentation

Design for Belonging: 
exhibits, programs, visitor 
experiences, brand, etc.

Measure Belonging:
post-visit surveys and onsite 
interviews as part of visitor 

feedback loop

One way we measure belonging among visitors: 4 
scales on our post-visit survey.  

From fiscal year 2019 to fiscal year 2023, the 
percentage of visitors who felt a strong sense of 
belonging increased for 3 of the 4 scales.  

We examine the degree to which each exhibition or program fosters belonging. The grey line 
represents the average % of visitors from fiscal year 2019 to 2022 who “strongly agreed” with 
each scale.  Each bar shows data for an exhibition or program from fiscal 2023.  Offerings with 
percentages above the grey line fostered a stronger sense of belonging than OMCA does on 
average.
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OMCA is a place for people like
me.*

I feel welcome and at ease when I
visit OMCA.

I feel comfortable expressing my
ideas at OMCA.

My experiences and identities are 
reflected in OMCA’s exhibits, 

programs, or events.*

FY23 Data: % of Visitors "Strongly Agreed" with Each Belonging Scale 
by Exhibition or Program Attended

Interact with Gallery Staff/Volunteers Hella Feminist Angela Davis

Into the Brightness Friday Night 3-year Average FY19-22*Two scales are phrased with negative language and reverse coded for analyses


